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Asal Muasal Istilah (Vollero, 2022)

“A notable example is represented by the same origin of the 
term greenwashing, coined by New Yorker environmental 
activist Jay Westerveld (Pearson, 2010). In a short essay of 
1986, Westerveld criticised hotels for their practice of placing 
in each room a ‘green card’ to promote reuse of towels with 
the payoff ‘Save our Planet’, but doing almost anything else 
to show any real efforts to protect the environment (e.g. 
programmes to reduce energy consumption or waste). The 
practice of reusing towels in fact was primarily motivated by 
labour cost reduction in laundry services by these companies, 
thus making their environmental claims questionable.” 
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Kumpulan Definisi 
Greenwashing (Vollero, 2022)

“In 1999, the term ‘greenwashing’ was added to 
the Concise Oxford English Dictionary, indicating 
a corporate intent to exaggerate environmental 

information to reap advantages from                   
a green image.” 

3



Pustaka tentang 
Greenwashing
(Greer dan Bruno, 1997; 
Pierre-Luis, 2012; 
Bowen, 2014; 
Pearse, 2014; Johansen, 
2015; Berrone, 2016; 
Miller, 2017; 
van der Ven, 2019; 
Vollero, 2022; Pabon, 
2024)
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Kategorisasi 
Greenwashing 
Paling Popular 

(Terra Choice, 
2007; 2010) 

Tautan: https://uwsp.wordpress.com/2009/12/15/7-sins-of-greenwashing/   
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Bentuk Mutakhir Greenwashing 
(Willis, et al., 2023; Vogue Business, 2023)

Tautan: https://planet-tracker.org/wp-content/uploads/2023/01/Greenwashing-Hydra-3.pdf;   
https://www.voguebusiness.com/sustainability/greenhushing-is-on-the-rise-what-do-fashion-brands-need-to-know 
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Kerangka Terpadu tentang Greenwashing 
(Nemes, dkk., 2022)

“The proposed framework we 
developed is the first actionable tool 
for analysing the quality and 
truthfulness of such claims. The 
framework has widespread and unique 
potential for highlighting efforts that 
seek to delay or distract real solutions 
that are urgently needed today to 
tackle multiple climate and 
environmental crises. In addition, we 
note how the framework may also 
assist in the development of practices 
and communication strategies that 
ultimately avoid greenwashing.”

Tautan: https://www.mdpi.com/article/10.3390/su14084431/s1  
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Pergeseran Greenwashing: Dari Iklan 
ke Komunikasi CSR/Keberlanjutan (Vollero, 2022)

• “While greenwashing has been associated with corporate 
environmentalism especially at the origins, in the last decade several 
studies include the phenomenon in a broader discussion related to 
corporate social responsibility (CSR) and corporate sustainability 
(CS).” [hal. 10]

• CSR yang bersifat reaktif banyak dimanfaatkan untuk melakukan 
greenwashing.

• Kewajiban membuat laporan lingkungan, lalu laporan CSR atau laporan 
keberlanjutan dimanfaatkan oleh perusahaan untuk melakukan 
greenwashing.

• Lokus utama komunikasi deseptif bergeser dari iklan ke komunikasi 
CSR, sehingga muncul istilah CSR-washing.

• “Pope and Wæraas (2016) warn against considering every deception in 
communication by organisations as CSR-washing. These scholars 
suggest using CSR-washing only when the use of false claims is 
successful, namely when companies receive benefits from these 
misleading claims, but they are not revealed by consumers or other 
stakeholders.” [hal. 19]
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Tautan: 
https://www.emerald.com/insight/publication/
doi/10.1108/9781801179669 

https://www.emerald.com/insight/publication/doi/10.1108/9781801179669
https://www.emerald.com/insight/publication/doi/10.1108/9781801179669


Memahami Greenwashing Secara Lebih 
Sistematis, Mewaspadai SDG-washing (Vollero, 2022)

“Companies, especially the global megabrands, have the political power and the influence to drive the change, so it 
does not appear too demanding asking them to play a central role in fighting greenwashing and contributing to the 

United Nations Sustainable Development Goals (SDGs).  A cautionary note should be added at this point: SDGs are 
nevertheless at risk of being misused by the private sector for ‘impact washing’ (Lashitew, 2021). Increasing 

systemic change requires maximum transparency and a rethinking of governance framework and monitoring 
standards, because the concept of greenwashing is so deeply rooted in market and cultural narratives that only 

concerted efforts overt time can drive real changes.”
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Dampak Greenwashing terhadap Kinerja Keuangan 
Perusahaan (Ioannou, Kassinis, Papagiannakis, 2022)

“We found that customers are highly likely to be aware of the 
gap between stated goals and implementation, and that 
customer satisfaction levels, as measured by ACSI, fall as the 
number of goals outweighs the number of actions. This disconnect 
triggers perceptions of corporate hypocrisy, which affects the 
customers’ experience with the product itself.”

“To be more precise, we estimate that companies that are 
perceived to be greenwashing suffer, on average, a 1.34% drop 
in their ACSI customer satisfaction score. Even though at first 
glance, this might sound like a small effect, it actually isn’t. 
Companies are intensely competing within a relatively narrow 
range of ACSI scores, and a 1.34% drop matters. Moreover, this 
blow to customer satisfaction is economically significant; prior 
studies found that even small changes in a firm’s customer 
satisfaction score can have significant implications for corporate 
performance. A change of merely one unit in customer 
satisfaction (as measured by ACSI) has been estimated to result 
in 0.032 units of change in net earnings per share (EPS) and 0.40 
units of change in return on investment (ROI).”

Tautan: https://hbr.org/2022/07/how-greenwashing-affects-the-bottom-line 
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Lokus Terbaru 
Greenwashing: ESG
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Greenwashing, ESG dan Harga Saham 
(Liu, et al., 2024)         
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“From the perspective of non-financial information greenwashing, 
this paper investigates the impact mechanism of environmental, 
social and governance (ESG) report greenwashing on stock price 

crash risk. The results indicate that ESG report greenwashing 
increases the stock price crash risk. In high earnings 

management companies, ESG report greenwashing is positively 
correlated with stock price crash risk, and ESG report 

greenwashing and earnings management are complementary. 
Further analysis shows that better internal and external corporate 

governance can suppress the impact of ESG greenwashing. In 
addition, in the voluntary disclosure and private enterprise 

samples, ESG report greenwashing has a greater impact on the 
stock price crash risk. Mechanism analysis found that the 
greenwashing of ESG reports intensified the information 

asymmetry, which increased the stock price crash risk.”
Tautan: 
https://www.tandfonline.com/doi/pdf
/10.1080/21697213.2024.2303070 

https://www.tandfonline.com/doi/pdf/10.1080/21697213.2024.2303070
https://www.tandfonline.com/doi/pdf/10.1080/21697213.2024.2303070


Pengetatan Regulasi terkait Greenwashing dan ESG 
di EU, Inggris, dan Amerika Utara
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Petunjuk tentang Greenwashing dan ESG di Asia
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Melawan 
Greenwashing: 
Integrasi ESG ke 
dalam Operasi 
Perusahaan 
(KPMG, CLP, CS, 2020)
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Tautan: 
https://home.kpmg/cn/en/home/insight
s/2020/01/integrating-esg-into-your-
business.html 

https://home.kpmg/cn/en/home/insights/2020/01/integrating-esg-into-your-business.html
https://home.kpmg/cn/en/home/insights/2020/01/integrating-esg-into-your-business.html
https://home.kpmg/cn/en/home/insights/2020/01/integrating-esg-into-your-business.html


Peran Sentral 
Manajemen Puncak 
dalam Integrasi ESG

(KPMG, 2021)

Mengintegrasikan ESG ke dalam strategi dan 
implementasi bisnis perusahaan merupakan tugas 
manajemen puncak.  Namun, kebanyakan perusahaan 
belum memiliki manajemen puncak yang memiliki 
ESG expertise (kepakaran di tingkat individu anggota) 
dan ESG fluency (kapasitas di tingkat kolektif), 
sehingga dalam kebanyakan kasus peningkatan 
kapasitas perlu terlebih dahulu dilakukan, sebelum 
manajemen puncak bisa memenuhi kedelapan 
prinsip. Setidaknya diperlukan satu orang di 
manajemen puncak yang memiliki kepakaran dalam 
pelaporan keberlanjutan, termasuk penghindaran 
greenwashing.
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Tautan: 
https://assets.kpmg.com/content/dam/kpmg/cn/pdf/en/2
021/03/esg-a-key-approach-to-business-resilience.pdf 

https://assets.kpmg.com/content/dam/kpmg/cn/pdf/en/2021/03/esg-a-key-approach-to-business-resilience.pdf
https://assets.kpmg.com/content/dam/kpmg/cn/pdf/en/2021/03/esg-a-key-approach-to-business-resilience.pdf


Kompetensi SDM dalam ESG (Schumacher, 2022)

“General greenwashing in the sustainable 
finance, ESG investing, and corporate 
sustainability areas, which are hampering 
green growth, are thus directly linked to 
competence greenwashing. Again, competence 
greenwashing pertains to the practice of 
claiming sustainability- or ESG-related 
expertise without possessing credible 
material track records or sufficient education 
to substantiate any of these claims.  The 
competence greenwashing aspect is strongly 
linked to societal expectations around expert-
level knowledge, the material demands of any 
role that a sustainability practitioner or ESG 
professional is executing, the overall claims 
made by stakeholders to which the individuals 
or teams of individuals belong, and the claims 
made by the ESG product or sustainability 
service offered for which the individuals in 
question are fully or partially in charge.”

Tautan: https://www.apo-tokyo.org/wp-content/uploads/2022/12/2-11_ESG-Factors-and-Green-Productivity-1.pdf 

https://www.apo-tokyo.org/wp-content/uploads/2022/12/2-11_ESG-Factors-and-Green-Productivity-1.pdf


Pentingnya ESG Data Stewardship
(Samans dan Nelson, 2022)

“The book focuses on four essential areas of business leadership 
required to create sustainable enterprise value through the 
rigorous implementation of the principles of stakeholder capitalism 
and full integration of environmental, social, governance and data 
stewardship (ESG&D) risks and opportunities. We add a “D” to the 
familiar “ESG” construct to take account of the rising data 
intensity of business value creation and its increasingly 
significant implications for stakeholders and society, as these are 
not well addressed by current ESG theory or practice.”

“Over the past several years, it has become increasingly clear 
across a wide range of industry sectors that company data 
protection and use are far more than technical or operational 
matters. They are first order strategic considerations that pose 
major—potentially existential—risks as well as important 
opportunities for competitive advantage. Accordingly, directors 
and management teams need to ensure that they have the skills 
and processes in place to perform these rapidly evolving 
dimensions of fiduciary and executive responsibility diligently.”

Tautan: https://link.springer.com/book/10.1007/978-3-030-93560-3 
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Pemanfaatan Sustainability Assurance
(Carmichael, Soonawalla, Stroehle, 2023)

“Despite the greenwashing efforts we’ve encountered, we 
maintain that external assurance remains an essential tool 
for increasing the quality and credibility of sustainability-
related information and ensuring that companies achieve 
genuine sustainability goals.”

“Ultimately, investors and the general public need to feel 
confident that the information provided by companies—both 
financial and sustainability data—is accurate and 
trustworthy. External assurance is a requirement for 
financial reporting by listed companies.  We believe the 
same rigorous verification process should be applied to 
sustainability reporting. Many companies have taken baby 
steps, but they have a long way to go to reach maturity.”

Tautan: https://ssir.org/articles/entry/sustainability_assurance_as_greenwashing 
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Kesimpulan dan Rekomendasi
1. Greenwashing adalah upaya untuk mengelabui pemangku kepentingan dengan memberi kesan bahwa 

perusahaan memiliki kinerja lingkungan yang lebih tinggi daripada kondisi yang sesungguhnya.

2. Pengertian dan taktik greenwashing terus meluas, dan lokus utama greenwashing bergeser dari praktik 
pemasaran menuju pelaporan CSR/keberlanjutan perusahaan dan ESG.

3. Upaya untuk mengekang greenwashing telah dilakukan di tingkat global, region, dan negara.  Di Eropa 
dan Amerika Utara bentuk utamanya adalah regulasi ketat dengan sanksi, sementara di Asia utamanya 
masih berupa petunjuk penghindaran.

4. Perusahaan harus bersungguh-sungguh menghindari greenwashing, karena membahayakan 
keberlanjutan, tidak etis, dan akan merugikan kinerja keuangan perusahaan bila terungkap. 

5. Perusahaan bisa menghindari greenwashing dengan benar-benar mengintegrasikan ESG ke dalam operasi 
perusahaan: memastikan dasar yang benar, menguatkan inti, dan mengomunikasikan kinerja.

6. Manajemen puncak adalah penanggung jawab kinerja dan akuntabilitas keberlanjutan, sehingga perlu 
menguasai komunikasi keberlanjutan, termasuk penghindaran greenwashing.

7. Perusahaan perlu memastikan mereka yang bertanggung jawab pada setiap aspek ESG benar-benar 
kompeten dan berintegritas, sehingga tidak melakukan greenwashing.

8. Seluruh data ESG, termasuk dan terutama yang ditampilkan dalam laporan keberlanjutan, seharusnya 
dipastikan kehandalannya dengan data stewardship.

9. Sebaiknya perusahaan memanfaatkan assurance atau audit dari pihak ketiga yang independen dan 
kredibel untuk memastikan tidak terlibat dalam greenwashing.    
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